Unit 3 – Outcome 2 - Topic 5
Exam Preparation
Section A - Multiple Choice Questions (5 marks)
Question 1
1. Sometimes people eat food because it reminds them of a time when they were cared for. 
This is referred to as:
a. Comfort eating.
b. Mindful eating.
c. The dopamine effect.
d. Sensory appreciation.
	The answer is A. When people eat in response to connecting with emotion, they are seeking comfort. Therefore they are comfort eating.
The answer is not B. Mindful eating refers to being aware of the amount and type of food consumed.
The answer is not C. Dopamine is a hormone that promotes positive feelings. People may eat to experience positive emotions but eating food that induces positive emotions may not necessarily remind them of a time when they were cared for.
The answer is not D. Sensory appreciation involves describing the sensory properties of a dish.


Question 2
Which of the following emotional and psychological responses to food is portrayed in this advertising phrase:
“Have a Break, Have a Kit Kat.” 
a. Consuming this food product will promote feelings of connectedness.
b. Consuming this food product will provide an opportunity to relax.
c. Consuming this food product will impact body image.
d. Consuming this food product will induce happiness.
	The answer is not A. The phrase does not mention having a break with other people. 
The answer is B. The idea of having break insights the idea of relaxing or relieving stress.
The answer is not C. The phrase does not relate to body image.
The answer is not D. Having a break does not necessarily induce happiness.


Question 3
Bill was following a diet set by his personal trainer. It involved following rules regarding the time he could eat and reducing the amount of carbohydrates consumed.
Initially, he lost weight and received some compliments from friends. However, he eventually broke the dieting rules and felt guilty.  
This is an example of an emotional and psychological response to:
a. Restrictive dieting.
b. Comfort eating.
c. Body image.
d. Media.
	The answer is A. Bill was on a restrictive diet. Feeling guilty is an emotional and psychological response.
The answer is not C. The stimulus does not mention eating as a means of seeking comfort.
The answer is not C. While this can lead to feelings of poor self-worth and body image, it does not explicitly refer to this in the stimulus.
The answer is not D. There is no mention of the media in the stimulus.


Question 4
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Advertisements like the one above aim to shape which of the following values:
a. Consuming nutritious foods.
b. Nurturing of the environment.
c. Value for money.
d. Supporting local businesses.
	The answer is not A. The advertisement does not mention the nutritional value of the foods sold at the market.
The answer is not B. The advertisement does not discuss any environmental benefits of the food available at the local market.
The answer is not C. The advertisement does not discuss the cost or quality of the food available at the local market.
The answer is D. The advertisement states that the market supports local farmers.


Question 5
Which one of the following is an emotional response to food?
a. Feeling disgusted at the thought of eating a particular food.
b. Eating to reward oneself for achieving a goal.
c. Eating in response to boredom.
d. All of the above.
	The answer is D. All of the responses relate to an emotion. 





Section B – Short Answer Responses (15 marks) 
Question 1 (9 marks)
The Atkins diet is a high-protein and high-fat diet and limits the amount of carbohydrates.
1. Explain why the Atkins diet is considered a restrictive diet. (3 marks)
	For two marks, the student needed to explain what a restrictive diet was.
Any one or more of the following responses was accepted.
· A restrictive diet is a diet that excludes one or more of the five food groups in order to lose weight. 
· A restrictive diet encourages individuals to purchase particular food products or supplements to aid weight loss or eat at specific times of the day.
For one mark, the student needed to explain why the Atkins diet was considered a restrictive diet.
The following response was accepted.
The Atkins diet is considered a restrictive diet because it limits the amount of carbohydrates to be consumed but encourages higher consumption of protein and fat.


2. Explain how the media might influence people to follow restrictive diets. (2 marks)
	For two marks, the student needed to explain how the media might influence people to follow restrictive diets.
Any one of the following responses was accepted.
· The media might use advertisements to encourage people to follow restrictive diets. They may use celebrity endorsements in these advertisements.
· The media might use an advertisement that looks like a news report to influence people to follow a restrictive diet. People tend to trust the information because it presents as factual information.
· Social media can be used to influence people to follow restrictive diets. People seeing social media posts develop trust that a diet will work when the diet receives lots of likes or is endorsed by an influencer.


3. Explain one emotional and psychological response someone may experience when they follow a restrictive diet. (2 marks)
	For two marks, the student needed to explain one emotional and psychological response people may experience when they follow a restrictive diet.
Any one of the following responses was accepted.
· When a person follows a restrictive diet, they may lose weight. Initially, they may receive compliments from people, making them feel positive about themselves.
· When a person follows a restrictive diet, they may stop losing weight. This may make them feel like failures.
· When a person breaks a rule in a restrictive diet, they may feel like they are not successful, leading to poor body image.


4. Discuss how following a restrictive diet may result in a change in a person’s behaviour. (2 marks)
	For two marks, the student needed to identify one behaviour that may result when someone follows a restrictive diet.
Any one of the following responses was accepted.
· A person may become focused and obsessed with food. They might adhere closely to the restrictive diet and only eat what they are permitted to eat on the diet.
· A person may decrease their social interaction with other people. This may occur because they cannot consume the food available at social events.


Question 2 (6 marks)
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a. Analyse how media can be used to influence teens' food choices in the advertisements for a health shake above.  (4 marks)
	For 2 x 2 marks, the student needed to identify two key points in the advertisement that would influence teens to choose to buy and consume the health shake.
The following key points could have been included in the response:
· The advertisement states that a free trial is available. This can elicit a sense of excitement in people, encouraging them to try something new by giving them something for free. People may think this is value for money and sign up for the free trial.
· The colour yellow has been used in the advertisement, which can represent positivity and happiness. This gives people the idea that they will be happy if they try the product.
· Images of fruits and vegetables have been used in the advertisement. This may lead people to believe the product contains fruits and vegetables and therefore is healthy. This encourages people to buy the product.
· The phrase or language ‘Drinkslim,’ ‘Dairy Free,’ and ‘Health Shake’ has been used. This may give some people the idea that it is healthy or makes them slim.
· The advertisement is advertising that there are five assorted colours. This may encourage people to buy all the flavours to see which one they like. This may elicit an exciting emotion.
· The image of a muscly woman gives people the idea that they will look like the woman in the advertisement if they consume the product.


b. Explain how this advertisement may shape teenage behaviour in relation to body image or restrictive diets.    (2 marks)
	For 1 x 2 marks, the student needed to briefly explain how advertisements such as the one depicted can elicit an emotional and psychological response related to body image.
Responses needed to focus on body image or restrictive diets.
A possible response may have included one of the following:
· Teenagers looking at this advertisement of a muscly woman might feel inadequate and develop a poor body image as they may not look like the female depicted. They may buy the product in order to look like the person in the picture.
· Teenagers who look at this advertisement of a muscly woman might feel inadequate as they may not look like the female depicted. This may make them sad and inclined to start following a restrictive diet in order to look like the person in the image.
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