

Unit 3 – Outcome 2 – Topic 5
Starter Activity One
What is media?
Students to read the cards and complete the exercises accordingly.
	[image: ]If you looked at a billboard yesterday, do 4 of these stretches.
	
	If you watched a Tik Tok yesterday, do 3 squats.
[image: ]

	
	[image: ]If you used the internet yesterday, reach to the sky for 5 seconds.




	If you listened to the radio yesterday, stretch your arms 4 times on each side.
[image: ]
	
	If you read a book yesterday, stretch to the side 4 times.
[image: ]
	
	If you read a food label yesterday, do 4 wall presses.
[image: ]



	If you listened to a podcast yesterday, do 3 calf raises. [image: ]
	
	[image: ]If you read a magazine or newspaper yesterday, lift each knee 2 times. 

	
	If you had an online meeting or event yesterday, move your neck up and down 3 times.
[image: Icon

Description automatically generated]




The teacher to ask students to:

· all stand up;
· sit down if you did just one of the exercises;
· sit down if you did just two of the exercises; 
· sit down if you did just three; and 
· sit down, if you did all 4 of the exercises. 
How much time, on average, do you think young people spend using media each day? 
Remember media includes watching TV, going online, using cell phones, playing video games, listening to music, and reading.
Original Source: Dine, Nutrition Education for Life, Food Advertising.


Starter Activity Two
Food Package Scavenger Hunt
Look through the food packages or advertisements that are on display.
Find a food package that uses each of the following advertising and marketing techniques:
	Advertising and Marketing Techniques
	Name of the Food Package

	· The colour green to represent the environment
	

	· Cartoon characters
	

	· A Catch phrase
	

	· A giveaway or prize in the package.
	

	· A competition.
	

	· Images of people that are smiling.
	

	· Sponsorship of a sport event.
	

	· A celebrity endorsement.
	

	· Augmented reality, such as a QR code.
	

	· Persuasive language.
	






Starter Activity Three
Emotional and Psychological Responses to Commercials
In small groups, analyse one or two commercials at each video link.
Take notes on the emotional and psychological response that each commercial is likely to elicit.
	Kit Kat 
https://www.youtube.com/watch?v=vxSs269HEsg

	
	Malteaser
https://youtu.be/xpm7ILGsnhQ

	
	
	

	KFC
https://www.youtube.com/watch?v=odh4jfwzxo0
	
	v2 Plant based meats
https://www.youtube.com/watch?v=oKe43cZR5Xw

	
	
	

	Heinz Tomato Sauce
https://youtu.be/keOaQm6RpBg
	
	Special K Lower Sugar
https://youtu.be/azFtIMlCFeM


	
	
	

	Woolworths
https://youtu.be/R8dYZM9AdPo

	
	Nutrigrain
https://youtu.be/zx7ydbcuWEo





	
	
	

	Dove Chocolate
https://youtu.be/6FEaDY1BMus
	
	McCain
https://vimeo.com/682666368


	
	
	

	Coke
https://youtu.be/sGjQnGio5mw


	
	Continental Seasoning Sensations
https://youtu.be/DDcWoQmhknE


	
	
	

	Helgas Bread
https://youtu.be/LPNAXSGMuVU


	
	Hello Fresh
https://youtu.be/2GgY7Knzl_Q
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