Unit 4 - Outcome 1 - Topic 4
Exam Preparation
Multiple-Choice Questions (5 marks)
Choose the response that is correct or that best answers the question.
1. Which of the following is not used to assess claims made by weight-loss and nutrient supplement companies?
a. Ethics.
b. Commercial gain.
c. Sensory properties.
d. Effectiveness of the product.
	The answer is not A, B or C. These are the criteria used to assess claims made by weight-loss and nutrient supplement companies.
The answer is C. Sensory properties are used to assess the sensory properties of a dish.


2. In 2014, The Australian Competition and Consumer Commission (ACCC) stated in an article that,
“At the beginning of every year, the ACCC receives an increase in contacts from the public about weight loss scams. The most common things being complained about are people engaging in a free trial of a weight loss product then incurring extra charges and being signed up to hidden subscriptions,” Dr. Schaper said.
Source: https://www.accc.gov.au/media-release/watch-out-for-weight-loss-scams
This is an example of:
a. Sources.
b. Commercial gain.
c. Ethics.
d. Effectiveness of the product.
	The answer is not A. This passage does not relate to the sources of information.
The answer is B. This passage relates to weight-loss companies deceiving consumers and benefitting financially.
The answer is not C. The passage describes an unethical situation; however, it directly relates to commercial gain.
The answer is not D. The passage does not relate to the product's effectiveness.


3. Doctor X prescribed a nutrient supplement to help patients control their weight. Patients lost significant weight but regained it after they stopped taking the supplement.
Which of the following should the Doctor and patient have investigated before taking the supplement? 
a. Commercial Gain.
b. Ethics.
c. The effectiveness of the product.
d. Context.
	The answer is not A. There is no mention of the weight-loss company benefitting financially.
The answer is not B. The passage does not relate to ethics.
The answer is C. The Doctor should have determined the product's effectiveness by determining if the scientific evidence was evidence-based.
The answer is not D. Context is used when assessing the validity of food information. 


4. Consumers should be wary of weight-loss and nutritional companies because: 
a. The company may include additional charges and subscription conditions in the terms and conditions.
b. The claims made by the company may not be evidence-based and customers may not benefit from the product and waste their money.
c. Their advertisements may contain images of slim women and muscly men who say they have used the product when they haven’t.
e. All of the above.
	The answer is D. All of these factors can be used by weight-loss and nutrient supplement companies to convince customers to buy their products and benefit financially.  


5. Which of the following is likely to be considered ethical?
a. Some weight loss and nutritional supplement companies use persuasive language to get people to buy their products.
b. Some weight loss and nutritional supplement companies pay people to give testimonials.
c. Some weight loss and nutritional supplement companies offer support groups to their clients.
d. Some weight loss and nutritional supplement companies involve people purchasing products that cost a lot of money.
	The answer is C. This is the best answer. Providing support while on a weight-loss program or taking supplements can be beneficial.  However, consumers need to be aware of the additional costs of these support programs.
The answer is not A, B and D. These responses would be considered unfair and deceiving.  





Short Answer Questions (10 marks)
Question 1 (8 marks)
Advertisements like the one below can be found on social media and the internet.
[image: Graphical user interface, website

Description automatically generated]
a. Use the criteria below to assess the claims made in this advertisement. (2 marks)
	Criterion
	Assessment of the claims made in this advertisement.

	Ethics
	The student must refer to the advertisement in their assessment.
Any of the following answers were accepted:
· The image in the top left corner shows a very skinny and muscly woman. This implies that the consumer will look like this woman by drinking these shakes.  This is unethical because drinking a shake cannot make someone look muscly or thin.
· The wording ‘Complete Sports Nutrition’ implies that the product provides all of a person’s nutritional needs. There is no supporting evidence of this in the advertisement. Therefore, it might not provide all the nutritional needs different people have.
· The advertisement states that consumers need to replace their meals with shakes. This restricts a consumer in what they eat and does not enable them to eat whole foods and learn to prepare nutritious meals. This may be considered unethical.
· The reference to countless celebrities taking the product is unethical because it does not list the celebrities and is not endorsed by a celebrity. This may be made up.
· The statement ‘buy now’ encourages a sense of urgency with consumers. The language is emotive and persuasive. Therefore it may be considered unethical.


b. Identify two other criteria that can be used to assess claims made by weight-loss and nutrient supplement companies and provide examples of what consumers should look for when assessing these criteria. (6 marks)
	Criterion
	Examples

	For one mark, the student needed to identify a criterion.
Commercial Gain
	For two marks, the student needed to provide two examples.
Any of the following examples were accepted:
· Companies might offer low ‘start-up’ price that gradually increases to a much higher amount over time.
· Some companies offer consumers a money-back guarantee when they sign up for their program or product. If the service fails, many consumers will be unlikely to complete the required paperwork or pay the postage to return the product.
· Some companies will even include the guarantee details in the fine print, which makes ceasing a service or returning an opened product difficult.
· Upon signing up for the free product, the company requests their personal and credit card details but allows minimal time for the customer to cancel the future transaction before charging their credit card.
· Some weight-loss companies make a lot of money from selling additional food products associated with their brand. 
· Some companies make automated payments from a credit card or bank account that is difficult or time-consuming to cancel.

	For one mark, the student needed to identify a criterion.
Effectiveness of the product
	For two marks, the student needed to provide two examples.
Any of the following examples were accepted:
· Consumers should thoroughly investigate whether weight-loss and nutrient supplement companies are effective and do what they are saying they do.
· Consumers should check whether the weight-loss and nutrient supplement companies meet Australian safety standards.  This way, the Australian government has approved them to be safe.
· Consumers should be wary of weight-loss and nutrient supplement companies that promote their products as methods of rapid weight loss.  Rapid weight loss can be hard to maintain and ineffective because consumers don’t learn to change personal habits and when they often return to their original weight when they stop using the product.


Question 2
Explain why it is important for consumers to assess claims made by weight-loss and nutrient supplement companies. (2 marks)
	For two marks, the student needed to provide one reason consumers need to assess claims made by weight-loss and nutrient supplement companies.
Any of the following examples were accepted:
· Some claims made by weight-loss and nutrient supplement companies may not be evidence-based and, therefore, not supported by scientific evidence. This means that consumers could waste their money buying a product because it may not work.
· Some claims made by weight-loss and nutrient supplement companies may mislead consumers. It may say it causes weight loss when it doesn’t. This means that consumers could waste their money buying a product because it may not work.
· Some claims made by weight-loss and nutrient supplement companies may be unrealistic for the everyday person. They may involve consuming only what the company provides, which might not fit with a person’s lifestyle and it may be expensive. This may result in a high likelihood of the diet failing.
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